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Instruction: 
 All questions are compulsory.  

 

Q.1.  Answer the following. (Any One) (15) 
A. Explain DAGMAR approach of advertising with suitable examples.  

 OR  

B. Explain different types of advertising agency in detail.    

   
Q. 2. Write short notes. (Any Three) (15) 

 1. Functions of AD  
 2. Brand personification  
 3. Transit AD  
 4. Societal role of AD  
   
   

Q.3 Open Ended Question  (10) 
 What makes an advertisement remain in your memory? 

(Images\words\music\phrases\story) How? 
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