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 Instruction: 

   All questions are compulsory.  
 

Q. 1.  Descriptive Answer (Any Two) (20) 

1)  Define advertising and explain its basic purpose.  

2)  What are the main types of advertising?  

3)  How to identify the target audience for an advertisement?  

   

Q. 2. Write short notes. (Any Two) (10) 

1)  AIDA model  

2)  Traditional vs. Digital advertising media  

3)  Role of music (jingles, background score) in advertising.  

   

Q. 3. Open Ended Question  (10) 

 Design a basic idea for an advertising campaign for a new health drink.  

 

________________ 
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