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English Translation
Instructions: 1) Attempt any 2 question from Q. No. 1 to Q. No. 5
2) Q. No. 6 is compulsory
Q. 1. Explain the concept, scope, and importance of event management. (20)
Q. 2. Discuss the various stages involved in planning and organizing an event. (20)
Q. 3. Explain the concept and importance of media management in modern communication  (20)
industries.
Q. 4. Discuss the role and responsibilities of a media manager in print, electronic, and (20)
digital media organizations.
Q.5. Explain the use of technology and social media in modern event management. (20)
Q. 6. Write Short Notes. (Any Two) (20)
1) Types of Events
2) Sponsorship
3) Corporate Events
4) Media Ethics
5) Audience Research
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