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         gyMZm:- 1) àíZ 1 Vo 5 n¡H$s H$moUVohr 2 gmoS>dm  2) àíZ 6dm Amdí¶H$. 

à. 1. Bìh|Q> ì¶dñWmnZmMr g§H$ënZm, ì¶már Am{U ‘hÎd ñnï> H$am.  (20) 

à. 2. H$m¶©H«$‘mMo {Z¶moOZ Am{U Am¶moOZ H$aÊ¶mÀ¶m {d{dY Q>ßß¶m§Mo dU©Z H$am.  (20) 

à. 3. AmYw{ZH$ g§àofU CÚmoJm‘Ü¶o ‘r{S>¶m ì¶dñWmnZmMr g§H$ënZm, ì¶már Am{U ‘hÎd ñnï> H$am.  (20) 

à. 4. qàQ>, Bbo³Q´>m°{ZH$ Am{U {S>{OQ>b ‘r{S>¶m g§ñWm§‘Yrb ‘r{S>¶m ì¶dñWmnH$mMr ^y{‘H$m d 
O~m~Xmè¶m ñnï> H$am.  

(20) 

à. 5. AmYw{ZH$ H$m¶©H«$‘ ì¶dñWmnZm‘Ü¶o V§ÌkmZ Am{U gmoeb ‘r{S>¶mMm Cn¶moJ ñnï> H$am. (20) 

à. 6. Q>rnm {bhm (H$moUË¶mhr XmoZ) (20) 

1)  H$m¶©H«$‘m§Mo àH$ma   

2)  àm¶moOH$Ëd   

3)  H$m°nm}aoQ> H$m¶©H«$‘  

4)  ‘mÜ¶‘ Z¡{VH$Vm  

5)  àojH$ g§emoYZ   

   

  English Translation 
             Instructions: 1) Attempt any 2 question from Q. No. 1 to Q. No. 5          
                                    2) Q. No. 6 is compulsory 

 

Q. 1. Explain the concept, scope, and importance of event management.  (20) 

Q. 2. Discuss the various stages involved in planning and organizing an event.  (20) 

Q. 3. Explain the concept and importance of media management in modern communication 
industries.  

(20) 

Q. 4. Discuss the role and responsibilities of a media manager in print, electronic, and 
digital media organizations.  

(20) 

Q. 5. Explain the use of technology and social media in modern event management.  (20) 

Q. 6. Write Short Notes. (Any Two) (20) 

1)  Types of Events   

2)  Sponsorship   

3)  Corporate Events  

4)  Media Ethics  

5)  Audience Research   
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