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English Translation

Instructions: 1) Attempt any 3 Questions from Q.No. 1to 5
2) Question No.6 is Compulsory

Q. 1. Describe advantages and disadvantages of Advertisement. (15)

Q. 2. Explain importance of Public Relations in today’s time. (15)

Q.3 Explain various types of advertising with proper examples? (15)

Q. 4. How do Public Relations help in shaping a company’s public image and (15)
reputations?

Q.5. What are the basic principles of management? (15)

Q .6 Write note on (Any Three) (15)

1) RNI ( Registrar of Newspapers for India)
2) Audit Bureau of circulation

3) Importance of Readers Survey

4) Public Relations tools

5) PR Campaigns
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