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TILAK MAHARASHTRA VIDYAPEETH, PUNE 

BACHELOR OF COMMERCE (B.COM)  
EXAMINATION: MAY - 2026 

THIRD SEMESTER 
 Subject: Business Communication (BCOM23-305/ BCOM24-305)  

Date:    14/05/2026 Total marks:  60      Time: 2.00 pm to 4.30 pm 
 Instructions:  1) Attempt all Questions  

  2) Figures to the right indicate full marks  
 

Q. 1) Answer the multiple Choice questions. (Any 10) (10) 

      1. Communication is ______ process.  

 a) One way b) Two way  

 c) Reverse d) None of these  

      2. WWW stands for World Wide _______.  

 a) Web b) Work  

 c) Western d) None of these  

      3. Communication requires minimum ______ members.  

 a) Three b) One  

 c) Two d) None of these  

      4. To communicate at any place _____ is used.  

 a) Telephone b) Mobile  

 c) Letters d) None of these  

      5. Good communication develops _____ relation within persons.  

 a) Strong b) Bad  

 c) Improper d) None of these  

      6. Response is given by _______.  

 a) Communicator b) Receiver  

 c) Manager d) None of these  

      7. _______ helps in expansion of market. 
 

 

 a) Sale b) Advertisement  

 c) Purchases d) None of these  

      8. Electronic mail means ________.  

 a) Fax b) Internet  

 c) E-mail d) None of these  

    

Regular & External  
(60:40) 

Batch (2023-24 to 2025-26) 

 



 
Business Communication (BCOM23-305/ BCOM24-305) AOM - Set - I 2/4 

      9. Today's communication has become fast due to __________.  

 a) Letters b) E-mail  

 c) Fax d) None of these  

    10. Internet service started in ______ year.  

 a) 2010 b) 1969  

 c) 1922 d) None of these  

    11. Non -verbal communication is used in _______.  

 a) Graph b) Poems  

 c) Information d) None of these  

    12. While drafting sales letter ______ likes and dislikes must be considered.  

 a) Employees b) customer  

 c) Seller d) None of these  

    13. Uneducated people gain information from _______.  

 a) T.V. b) Newspaper  

 c) Magazines d) None of these  

   

Q. 2) Write Short Note (Any 3)  (15) 

1. Elements of communication  

2. Communication  

3. Features of Report  

4. E-mail  

5. Importance of good verbal communication  

   

Q. 3) Answer the following question in 150 words. (any 2) (20) 

1. Explain the importance of business letter and state its types.  

2. Draft your Resume applying for a post of Accountant.  

3. Explain the different stages of interview.  

4. Explain the barriers to listening.  

   

Q. 4) Answer the following question in 300 words. (any one) (15) 

1. Define Communication and state its importance.  

2. Write in detail about the different types of communication in an organization.  

3. Explain in detail barriers to communication.  
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_amR>r  ê$nm§Va 

gyMZm :  1) gd© àý A{Zdm ©̀ 
 2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.   

 

à. 1 Imbrb àíZm§Mo ¶mo½¶ n¶m©¶ {ZdS>m. (H$moUVohr 10) (10) 

1.  g§kmnZ hr ---- à{H«$¶m Amho.   

 A) EH$V’$s© ~) Xþhoar  

 H$) CbQ>r S>) øm n¡H$s H$moUVohr Zmhr  

2.  www. ¶mMm AW© dëS>© dmB©S> -----.  

 A) do~ ~) dH©$  

 H$) doñQ>Z© S>) øm n¡H$s H$moUVohr Zmhr  

3.  g§kmnZmV {H$‘mZ ----- g^mgX Amdí¶H$ AgVmV.  

 A) VrZ ~) EH$  

 H$) XmoZ S>) øm n¡H$s H$moUVohr Zmhr  

4.  H$moUË¶mhr {R>H$mUr g§nH©$ gmYÊ¶mg ----- dmnaVmV.  

 A) Q>o{b’$moZ ~)‘mo~mB©b  

 H$) nÌ S>) øm n¡H$s H$moUVohr Zmhr  

5.  CÎm‘ g§kmnZ ì¶º$s - ì¶º$s¨‘Yrb g§~§Y ----- H$aVo.   

 A) ÑT ~) Iam~  

 H$) A¶mo½¶ S>) øm n¡H$s H$moUVohr Zmhr  

6.  à{VgmX XoÊ¶mMo H$m‘ ----- H$aVmo.   

 A) g§XoeXmVm ~) g§Xoe àmá H$Vm©  

 H$) ì¶dñWmnH$ S>) øm n¡H$s H$moUVohr Zmhr  

7.  ~mOma noR>m§Mm {dñVma hmoÊ¶mg ---- ‘XV H$aVo.   

 A) {dH«$s ~) Om{hamV  

 H$) IaoXr S>) øm n¡H$s H$moUVohr Zmhr  

8.  Bbo³Q>°́m{ZH$ ‘ob åhUOo ------.   

 A) ’°$³g ~) B§Q>aZoQ>  

 H$) B©-‘ob S>) øm n¡H$s H$moUVohr Zmhr  

9.  gÜ¶mMo g§kmnZ ----- ‘wio ObX ~Zbo Amho.   

 A) nÌ ì¶dhma ~) B-‘ob  

 H$)’°$³g S>) øm n¡H$s H$moUVohr Zmhr  

10.  B§Q>aZoQ> godm ----- gmbr gwé Pmbr.  

 A) 2010 ~)1969  

 H$)1922 S>) øm n¡H$s H$moUVohr Zmhr  
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11.  AempãXH$ g§kmnZmV ------- Mm dmna hmoVmo.  

 A) AmboI ~) H${dVm  

 H$)‘m{hVr S>) øm n¡H$s H$moUVohr Zmhr  

12.  {dH«$s nÌo {b{hVmZm ----- À¶m AmdS>r-{ZdS>r bjmV ¿¶mì¶m bmJVmV.  

 A) H$‘©Mmar ~) J«mhH$  

 H$){dH«o$Vo S>) øm n¡H$s H$moUVohr Zmhr  

13.  {Zaja bmoH$m§Zmhr ---- nmgyZ ‘m{hVr {‘iVo.   

 A) Xÿa{MÌdmUr ~) dV©‘mZ nÌo  

 H$)‘m{gHo$ S>) øm n¡H$s H$moUVohr Zmhr  

   

à. 2) Q>r>nm {bhm. (H$moUVohr 3) (15) 

1. g§kmnZmMo KQ>H$  

2. g§kmnZ  

3. AhdmbmMr d¡{eï>¶  

4. B©-‘ob  

5. ‘m¡{IH$ g§kmnZmMo ‘hÎd  

   

à. 3) Imbrbn¡H$s H$moUË`mhr XmoZ àíZmMo CÎma 150 eãXm§V {bhm.  (20) 

1. ì¶mdgm{¶H$ nÌmMo ‘hÎd gm§JyZ Ë¶mMo àH$ma ñnï> H$am.  

2. boImnmb (Accountant) À¶m nXmgmR>r Amnbm ~m¶moS>mQ>m V¶ma H$am.  

3. ‘wbmImVrÀ¶m nm¶-¶m ñnï> H$am.  

4. ldUmVrb {d{dY AS>Wio ñnï> H$am.  

   

à. 4) Imbrbn¡H$s H$moUË`mhr EH$m àíZmMo CÎmao 300 eãXm§V {bhm.  (15) 

1. g§kmnZmMr ì¶m»¶m gm§JyZ, Ë¶mMo ‘hÎd ñnï> H$am.  

2. g§KQ>ZoVrb g§kmnZmÀ¶m {d{dY nX²YVr ñnï> H$am.  

3. g§kmnZmVrb AS>Wio g{dñVa ñnï> H$am.  

 
---------- 


