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TILAK MAHARASHTRA VIDYAPEETH, PUNE 
BACHELOR OF COMMERCE (B.COM)  

EXAMINATION: MAY- 2026 
 FIRST SEMESTER 

Subject: Marketing (BCOM24-104) 
Date:    18/05/2026 Total marks:  60      Time: 10.00 am to 12.30 pm 
 Instructions:  1) Attempt all Questions  

  2) Figures to the right indicate full marks  
  

Q. 1) Answer the Multiple Choice questions. (Any 10) (10) 

      1. AMA means -------------------------.  

 a) American marketing association  b) American Marketing area   

 c) American management association  d) None of These   

      2. The data is ---------------.  

 a) Active  b) Passive   

 c) online  d) None of These  

      3. The term “Market” is originated from a Latin word ______________  

 a) Marcante b) Business  

 c) Marcantial d) Market place  

      4. Marketing mix consists of 4P’s Product, Price, Place and ___________  

 a) Procedure b) Plan  

 c) Promotion d) Parameter  

      5. MIS means ______________  

 a) Management Information System b) Management Indirect System  

 c) Management Income System d) Marketing Information System  

      6. _____________ is a connecting link between a sender and a receiver  

 a) Research b) Communication  

 c) Information d) None of these  

      7. For Marketing _____________ and _____________ are the most important functions  

 a) Selling, reselling b) earning, retailing  

 c) Buying, Selling d) None of these  

      8. _____________ is a traditional form of direct marketing  

 a) Face to face selling b)  Direct Marketing  

 c) Online Marketing d)  Indirect Marketing  

      9. ___________ refers to face to face conversation  

 a) Online Marketing b) Advertising  

 c) Personal Selling d) Interpersonal Selling   
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    10. In ___________ Stage, product is actually introduced to market.  

 a) Market Introduction b) Growth  

 c) Decline d) Maturity   

    11. _____________ is an orderly procedure for the regular collection of raw data  

 a) Sales b) Information  

 c) MIS d) None of these  

    12. More than _____________ of the consumers live in rural areas.  

 a) 79% b) 71%  

 c) 80% d) 75%  

    13. ---------------- Middlemen do not take the ownership of goods.   

 a) Agent  b) Customer   

 c) Seller  d) Farmer   

   

Q. 2) Write Short Note (Any 3)  (15) 

1. Types of wholesaler  

2. Importance of Personal Selling  

3. Channels  of Distribution   

4. Importance of Marketing Mix  

5. Functions of Wholesalers  

   

Q. 3) Answer the following question in 150 words. (any 2) (20) 

1. Explain the product life cycle in detail.  

2. Explain the characteristics of product.  

3. Explain in detail Sales Promotion Techniques.   

4. Explain importance of pricing.   

   

Q. 4) Answer the following question in 300 words. (any one) (15) 

1. What is product development? Write down steps involved in new product development.  

2. What is marketing? Write down 4 P’s of Marketing in detail  

3. What is marketing? Explain Classification of Markets.    
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_amR>r  ê$nm§Va 
 

gyMZm :  1) gd© àý A{Zdm`© 
 2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.    

  

à. 1 Imbrb àíZm§Mo ¶mo½¶ n¶m©¶ {ZdS>m. (H$moUVohr 10)   (10) 

1.  AIA åhUOo ------------- .    

 A) A_o[aH$Z _mH}$qQ>J Agmo{gEeZ  ~) A_o[aH$Z _mH}$qQ>J E[a`m   

 H$) A_o[aH$Z _°ZoO_|Q> Agmo{gEeZ  S>) `mn¡H$s H$moUVohr Zmhr  

2.  Mb ho ---------- AgVo.  

 A) A°ŠQ>rìh  ~) n°grìh   

 H$) Am°ZbmB©Z  S>) `mn¡H$s H$moUVohr Zmhr   

3.  ‘mH}$Q> h¶m eãXmMo ‘yi, ----- h²¶m b°Q>rZ eãXmV Amho.  

 A) ‘mH$mªQ> ~) {~OZog  

 H$) ‘H}$Q>mB©b S>) ‘mH}$Q> ßbog  

4.  {dnUZ {‘lmVrb 4 KQ>H$ åhUOo, CËnmXZ, qH$‘V, OmJm/ñWmZ Am{U ------.  

 A) à{H«$¶m  ~) ¶moOZm   

 H$) Om{hamV S>) n[aUm‘  

5.  E. E‘. E. (AMA) åhUOo --------   

 A) A‘o[aH$Z ‘mH]$Q>tJ Agmo{gEeZ ~) A‘o[aH$Z ‘°ZoO‘|Q> Agmo{gEeZ  

 H$) A‘o[aH$Z ‘mH]$Q>tJ E[a¶m S>) ¶mn¡H$s H$moUVoM Zmhr  

6.  ........ hm àofH$ Am{U EH$ àmáH$Vm© ¶m§À¶mVrb OmoS>Ur Xþdm Amho.  

 A) g§emoYZ ~) g§^mfU (H$å¶w{ZHo$eZ)  

 H$) ‘m{hVr S>) ¶mn¡H$s H$mhr Zmhr  

7.  {dnUZmgmR>r ......... Am{U ........ hr gdm©V ‘hÎdmMr H$m¶© AmhoV.  

 A) {dH«$s$, nwZ{d©H«$s ~) H$‘mB© {H$aH$moi {dH«$s  

 H$) IaoXr, {dH«$s S>) ¶mn¡H$s H$mhr Zmhr  

8.  ........... hm WoQ> {dH«$sMm nma§nm[aH$ àH$ma Amho.  

 A) g‘moamg‘moarb {dH«$s ~) WoQ> {dnUZ  

 H$) Am°ZbmB©Z {dnUZ S>) AàË¶j {dnUZ  

9.  ........... åhUOo g‘moamg‘moarb g§^mfU.  

 A) Am°ZbmB©Z {dnUZ ~) Om{hamV  

 H$) ì¶{º$JV {dH«$s S>) A§Va-d¡¶{º$H$  

10.  ......... ñQ>oO‘Ü¶o, CËnmXZ àË¶jmV ‘mH}$Q>‘Ü¶o gmXa Ho$bo OmVo.  

 A) ~mOma n[aM¶ ~) dmT>  

 H$) ZmH$maUo S>) ‘°À¶y[aQ>r  
11.  .......... H$ƒm S>oQ>m {Z¶{‘V g§J«{hV H$aÊ¶mgmR>r EH$ gwì¶dpñWV à{H«$¶m Amho.  

 A) {dH«$s ~) ‘m{hVr  

 H$) E‘.Am¶.Eg S>) ¶mn¡H$s EH$hr Zmhr  
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12.  .......... nojm A{YH$ J«mhH$ J«m‘rU ^mJmV amhVmV.  

 A) 79% ~) 71%  

 H$) 80% S>) 75%  

13.  ------- _Ü`ñW dñVy§Mr IaoXr H$aV Zmhr.   

 A) EO§Q>  ~) J«mhH$   

 H$) {dH«o$Vm  S>) eoVH$ar  

   

à. 2) Q>r>nm {bhm. (H$moUVohr 3) (15) 

1. JmoXm‘mMo àH$ma    

2. d¡¶{º$H$ {dH«$sMo ‘hÎd  

3. gmIir {d^mOZ  

4. {dnUZ {‘lmMo ‘hÎd  

5. KmD$H$ {dH«o$Ë¶m§Mr H$m¶}  

   

à. 3) Imbrbn¡H$s H$moUË`mhr XmoZ àíZmMo CÎma 150 eãXm§V {bhm.  (20) 

1. CËnmXZ OrdZMH«$ g§H$ënZm g{dñVa ñnï> H$am.  

2. CËnmXZmMo d¡{eï>¶o ñnï> H$am  

3. ~mOma ¶§ÌUm åhUOo H$m¶?  

4. gamgar IM© åhUOo H$m¶?  

   

à. 4) Imbrbn¡H$s H$moUË`mhr EH$m àíZmMo CÎmao 300 eãXm§V {bhm.  (15) 

1. CËnmXZ {dH$mg åhUOo H$m¶? CËnmXZ {dH$mg H$aVodoir {d{dY Q>ßno H$moUVo Vo {bhm.  

2. {dnUZ åhUOo H$m¶? {dnUZ {‘lmVrb Mma KQ>H$ ñnï> H$am  

3. {dnUZ åhUOo H$m`? {dnUZ dJuH$aU ñnï> H$am.  

 
---------- 


