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Q.1

1.

Instructions: 1) Attempt all Questions
2) Figures to the right indicate full marks

Answer the Multiple Choice questions. (Any 10) (10)
MIS means

a) Management Information System b) Management Indirect System
¢) Management Income System d) Marketing Information System
AMA means

a) American Marketing Association b) American Management Association
c) American Marketing Area d) None of these

Thedateis

a) Online b) Passive

c) Active d) None of these

The term means sale in large quantities

a) Retailers b) Wholesales

c) Malls d) Multiple shops

------------- also called Marketing.

a) Changing b) Retailing

c) Trade channel d) None of them

Soap is a ------------------ good.

a) Perishable b) Intangible

c) Tangible d) None of these

---------------- is particularly required in agriculture sector.

a) Assembling b) Grading

c) Packaging d) None of these

Itinerant means moving or-------------- .

a) Shifting b) Changing

c) Constant d) None of these

is a traditional form of direct marketing.
a) Face to face selling b) Direct Marketing
¢) Online Marketing d) Indirect Marketing
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10.

11.

12.

13.

Q.2)

Q.3)
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refers to face to face conversation
a) Online Marketing b) Advertising
c) Personal Selling d) Interpersonal Selling

is the value of product expressed in terms of money.

a) Price b) Credit
¢) Discount d) Resale Price
---------- is the careful and objective study of the product, design, markets.
a) Marketing research b) Marketing
c¢) Demand d) None of these
------------------ is a cluster of symbols.
a) Product b) Demand

c) Price d) None of these

Write Short Note (Any 3)
Branding

Personal Selling

Functions of Wholesalers
Retailer

Importance of pricing

Answer the following question in 150 words. (any 2)
What are the types of Marketing Research?

Explain the product life cycle?

What are the different types of channel of distribution

What do you mean by “Marketing of Services”? Explain the nature and features of
services.

Answer the following question in 300 words. (any one)

Define *‘Marketing’. Explain in detail functions of marketing.

What is product development? Write down steps involved in new product development.

Explain Classification of Markets.
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