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Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q. L Choose the most appropriate option. (05)
1. Which of the following is a type of retailer?
A) Manufacturer B) Wholesaler
C) Convenience store D) Exporter
2. Franchise fever refers to:
A) Decline in retail brands B) Surge in franchising business models
C) Customers avoiding franchise stores D) Wholesalers becoming retailers
3. What is a primary role of marketing labels?
A) Increase production B) Minimize taxation
C) Attract and inform consumers D) Promote logistics
4. House brands are also known as:
A) Imported brands B) Generic brands
C) Retailer-owned brands D) Luxury brands
5. Which of these is a logistics decision?
A) Brand logo design B) Warehouse location
C) Franchise fee D) Pricing strategy
Q.2 State True / False (05)
1. Department stores are a type of wholesaler.
a) True b) False
2. Private labels can be a threat to national brands.
a) True b) False
3. Franchise models typically require less capital than independent retailing
a) True b) False
4. Women generally expect less personalization in customer service.
a) True b) False
5. Logistics decisions are irrelevant in wholesaling.
a) True b) False
Q. 3. Write Short notes on (Any Three) (15)

Types of Retailers

Franchise Fever and its Impact

Private Label Threat

Wholesaler Marketing Decisions

What Women Want from Customer Service
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Q. 4. Answer in detail (Any Two) (20)

1. Explain the new models of retailing that have emerged for success in the modern market.
2. Discuss the role of marketing decisions and labelling in retail success.
3. Analyze the key trends in wholesaling and their impact on the supply chain.
4. Describe strategies for building a high-performance wholesaler-distributor network.
Q.5. Case study (15)

Scenario: A retail chain is experiencing competition from private labels introduced by
other retailers. Their customer base is mostly women, and recent surveys show
dissatisfaction with their customer service.

1. How can the store improve its customer service to align with what women
expect?

2. What strategies should the store adopt to respond to the private label threat?

3. How can marketing labels and decisions help the store rebuild customer trust?
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