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TILAK MAHARASHTRA VIDYAPEETH, PUNE 
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Sub: Ad Production (Print/Audio) (MADPR 22-206)  

Date: 20/05/2025 Total Marks :  20 Time: 10.00 am to 11.00 am 
 Instruction: 

            All questions are compulsory.  
 

Q. 1.  Answer the following. (Any One) (10) 

A) What are the core principles of effective audio communication in advertising? Discuss 
the psychological impact of music and sound effects in audio ads with examples 

 

 OR  

B) What are the key principles of visual communication in print advertising? Explain how 
color psychology influences the message of an advertisement. 

 

   

Q. 2. Write short notes. (Any Two) (10) 

1)  Typography  

2)  Storyboard  

3)  Target audience  

4)  Scripting of an audio Ad  

5)  Slogan  
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