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 Instruction: 

   All questions are compulsory.  
 

Q. 1.  Answer the following. (Any One) (15) 

A) Differentiate between a customer and a consumer in the context of advertising.  

 OR  

B) Describe the 7 P’s of the marketing mix and their significance in formulating marketing 
strategies. 

 

   

Q. 2. Write short notes. (Any Three) (15) 

1)  Product Life Cycle  

2)  PEST  

3)  USP  

4)  Functions of Distribution Channels  

   

Q. 3. Open Ended Question  (10) 

 How repositioning of a brand/ product impact marketing decisions? Do you think the 
buying decision can be influenced by the earlier brand image?  
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