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Instruction:
All questions are compulsory.
Q. 1. Answer the following. (Any One) (15)

A) What are the key reasons for conducting research in advertising? How does research
improve marketing strategies? Explain with example.
OR

B) Explain the differences between exploratory research, descriptive research, and causal
research design. In what situations are they used? Explain with example.

Q. 2. Write short notes. (Any Three) (15)

1) What are the major steps of research?
2) Difference between probability and non-probability sampling.
3) List two ways to minimize sampling errors.

4) Four types of measurement scales.

Q. 3. Open Ended Question (10)

Why do you think research is essential before launching an advertising campaign?
Provide an example.
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