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 Instruction: 

   All questions are compulsory.  
 

Q. 1.  Answer the following. (Any One) (15) 

A) What is color theory? How does color psychology influence branding and marketing?  

 OR  

B) What is a creative brief? Discuss the key elements and how it helps in design and 
marketing. 

 

   

Q. 2. Write short notes. (Any Three) (15) 

1)  Why is typography important in design?  

2)  Design thinking  

3)  Color psychology  

4)  Explain Gestalt Principle with example  

   

Q. 3. Open Ended Question  (10) 

 In your opinion, which design principle is the most important and why?   

 

________________ 
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