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Q. 1.  Answer the following. (Any One) (10) 

A) Describe the different types of advertising with relevant examples. How do businesses 
choose the right type of advertising for their brand? 

 

 OR  

B) Discuss the importance of persuasive communication in advertising. How does 
Aristotle’s concept of persuasive communication apply to modern advertising?  

 

   

Q. 2. Write short notes. (Any Two) (10) 

1)  List the key functions of advertising.  

2)  Name any three types of advertising.  

3)  What does DAGMAR stand for in advertising?  

4)  What is meant by "target audience" in advertising?  

5)  What are the key functions of an advertising agency?  
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