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   All questions are compulsory.  
 

Q. 1.  Descriptive Answer (Any Two) (20) 

1)  Describe different types of advertising with examples.  

2)  How is target audience identified in advertising?  

3)  How does integrated marketing communication (IMC) ensure brand consistency across 
multiple platforms? 

 

   

Q. 2. Write short notes. (Any Two) (10) 

1)  AIDA Models of Advertising  

2)  Consumer Behavior  

3)  Role of Advertising Agency  

   

Q. 3. Open Ended Question  (10) 

 Create a advertising planning for  any kid’s brand.  

 

________________ 
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