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TILAK MAHARASHTRA VIDYAPEETH, PUNE 
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M. A. MASS COMMUNICATION (External) 
EXAMINATION: JUNE - 2025 

Sub: Digital and Social Media Marketing (MC-24-205)  

Date: 9/06/2025 Total Marks :  40 Time: 10.00 am to 12.00 pm 
 Instruction: 

   All questions are compulsory.  
 

Q. 1.  Answer the following. (Any One) (15) 

A) Describe the key differences between traditional marketing and digital marketing?  

 OR  

B) How do businesses determine which social media platforms are best for their target 
audience?  

 

   

Q. 2. Write short notes. (Any Three) (15) 

1)  Instagram Reels   

2)  Influencer marketing   

3)  Social media algorithms  

4)  Search engine optimization  

   

Q. 3. Open Ended Question (10) 

 Explain what are the various ethical considerations when using consumer data for digital 
marketing. 
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