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 Instruction: 

   All questions are compulsory.  
 

Q. 1.  Answer the following. (Any One) (15) 

A) What is the importance of Branding? What are the factors to be kept in mind while 
selecting media for advertising? 

 

 OR  

B) What is a PR crisis? How would you deal with crisis as PR Professional of a Company?  

   

Q. 2. Write short notes. (Any Three) (15) 

1)  Press conference                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                      

2)  House journal  

3)  Define Public Relations  

4)  Advertisement spiral   

   

Q. 3. Open Ended Question (10) 

 Which elements in advertising create strong memory appeal? Explain with reference to 
visuals, words and music. 
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