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English Translation
Instructions: 1) Attempt any 2 question from Q. No. 1 to Q. No. 5
2) Q. No. 6 is compulsory
Q. 1. What are the key challenges in managing a media organization in the digital era? (20)
Q. 2. How does audience research influence media content creation and distribution? (20)
Q. 3. What role do social media play in modern media management? (20)
Q. 4. How do event managers choose the right venue for different types of events? (20)
Q.5. How does digital technology (e.g., live streaming, virtual events) influence event (20)
management?
Q. 6. Write Short Notes. (Any Two) (20)
1) Branding
2) Advertising
3) Publicity
4) Event Logistics
5) Sponsorship
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