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Instructions: 1) Attempt all Questions
2) Figures to the right indicate full marks

Q. 1. (A) Answer the multiple-choice questions (Any 10) (10)
1. Market segmentation makes it easy to find
a) regular customers b) different customers
c) target customers d) rich customers
2. A marketing strategy is based on customer behaviour in a certain market.
a) recent b) unexpected
C) past d) expected
3. means customer can shop and order through internet and merchandise
are dropped at doorstep.
a) vending machines b) super market
C) general store d) e-tailer

4. Ethics is the science of

a) economy b) social
¢) morality d) biology
5. International marketing plays an important role for any country.
a) Under developed b) developed
¢) developing d) none of these
6. AMA means Marketing Association.
a) Analytical b) African
¢) American d) Affirmative
7. MNC means corporations.
a) management b) multi-trade
¢) marketing d) multi-national
8. CRM means Customer Management.
a) Retail b) Reward
¢) Range d) Relationship
9. Retailer is the intermediary between and customer.
a) buyer b) manufacturer
¢) wholesaler d) none of these

10. WTO means World Trade
a) Offer b) Organization
¢) Order d) Ordinary
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11. The changing identity of Indian women & the structure of the family is driving

demand for
a) convenience b) money
C) power d) rest

12. Door to door selling is a part of

a) direct selling b) direct marketing
¢) industrial marketing d) none of these

13. According to Philip Kotler, Consumer Movement is the of the idea of
marketing.

a) development b) responsibility
¢) innovation d) none of these

(B) Answer in one sentence (Any 5) (10)
Mention any two impacts of globalization in Indian economy.

Define Direct marketing.

Define Industrial Marketing.

When was the consumer protection act enacted?

Mention two rights of consumer.

What do you mean by buyer behavior?

N o ok~ wDd e

Define Consumerism

Write Short Notes (Any 4) (20)
Skills of Marketing Manager

Limitations of Market Segmentation

Customer delight

Recent trends in social marketing

Criteria of good market segmentation

© ks wNdED

Importance of marketing

Answer in 150 words (Any 3) (30)
What are the rights and protection available to consumer?

What are the problems of consumer movement?

Describe the characteristics of retail marketing.

State and explain the various strategies involved in industrial marketing.

State the difficulties related to CRM.

o 0D P ow

Q. 4. Answer in 300 words (Any 2) (30)
Discuss the Social responsibilities of Marketing Manager.

What do you mean by customer relationship management? Explain the difficulties
related to CRM.
Define market? Describe the functions of marketing.

State and explain the importance of international marketing.

Marketing Management 11 (BCOM19-308M) ANM — Set - | 2/4



I e

. 2. (37)
2.

22

TS TR

g) wd uo STfErd
R) oS i ot T .
el JEA I w1t faer. (Fod go)
NS fordeAes —---- =1 MY =Y gAH BId
1) Tt aesw ) AR UTEh
%) GUTT UTEH ¥) ¥ UTeH
TorOUEHT= et & TETeAT ASRUSd A ———— ATEehl=AT JdUfehlor STTHTRA 3.
1) rcfishsen ) sufed
ENR EAC o g) Irufer
————— TRV UTE S I Tt UTeqd A @G ot Sehdld d BRal shelell
HTS UTEehd SRATe fesdl.
31) fosht o ) R Aohe
%) foRtenies a%g ISR g) 3o
et & -—--- T AR
37) g ) AT
%) TETER g) =
HIVCATEN — -~ SATEIE] AFUE fouur 2 Hewer=h e ar red.
) SAferenfdrd ) frfa
%) fasraasita g) AT AT AT
T, TH. T. (AMA) TN —-—-—- HTehion STEIRYUIH.
31) FTATehet o) 3Tk
%) SR 3) ST
w. . . (MNC) =N -—--- AN,
1) HAe q) A -3
%) TTehieT g) Hedl-eHd
. IR, . (CRM) RN FEH —————~- sz,
) e E)RIEIS
F) & IS RUSAIEIEL]
forteRtes =Tt &1 - - - T UTeeh FreaTdicl HEaey R
) GEER ) IeEH
%) HTSeh AR ) AT AT AT
. g, A, 3. (WTO) VN Jeg 28 —————-- .
) HTH ) SATHREERH
%) AT T) st
TR AigAT= Seerd! 3@ I Fearet T AgS ——-—- TR ATed IR,
31) |rfETdt E)RRICIC
F) GmeATET ) AHES

Marketing Management 11 (BCOM19-308M) ANM — Set - |

(20)

3/4



2R, GRIHI SIS ATar=h fasht 60 &1 ———— =1 9 31,
1) o fosh ) e faqum
%) SftEnfies fauom 3) IRl S AT
93, el Fieer A=l 7, UTeF IT N TaI0H Feqerdl ——-——- TR,
3) forshr ) Sarser
) STershR T) amieh e T

(9) TR I SR TRl (FIRE W) (20)
T Srefeaeseat Aaehehiome Sl hivael o aiomy forer.

yeaet foue ot w7

et fauom samen fora.

TTeeh TEAV HIIET hogl STHAT ST

UTEHT HIUIAE! G TR o7l

GEER T TS HE 2
UTEeh Tosdos SATEHT ToTal.

e M F X wowoe

. ?) dur foran. (FoE ¥) (R0)
g, Touum sazameEre ft stEet HEed
2. NS faursH= Tte
3. U HHIEH

Y. YIS fodurAT=an =me] qeadt

G, =mTen faqum s ey

& fouom wEm

T. 3) Wefid e SW 4o Vg forel. (PR 3) (30)
9. TGRS IUcAeY ST g ST TEA0T ShIvT?
2. UTEH TSdc=AT THE I IRd?
3. foreries fauomTean fsrear= auia .
X
Y

. It fogumTa Tmfod swcean fafae s arm STifen To .
. U oY FIEATIATAI ITSH0 T .

T, ¥) Qe T SW 300 Teqid forgt. (ForEt ?) (0)
9. fouue sweremuTET AR STaTser-3IT= U .

. UTEh Gy SFEATIT FEUSl h? UTEsh Teiel SFEATITEeTd Ju-1 TS T98
.
3. fouve e e, foaoe s 9ol .

¥, AEHE foquHr Tgw anm S Ty .

Marketing Management 11 (BCOM19-308M) ANM — Set - | 4/4



