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TILAK MAHARASHTRA VIDYAPEETH, PUNE 
BACHELOR OF COMMERCE (B.COM)  

EXAMINATION: MAY - 2025 
FIFTH SEMESTER 

Subject: Business Entrepreneurship - II (BCOM19-303E) 

     Date: 14/05/2025 Total marks:  100      Time: 10:00 a.m. to 1:00 p.m. 

 Instructions:  1) Attempt all Questions  
  2) Figures to the right indicate full marks  

  

Q. 1. (A) Answer the multiple-choice questions (Any 10) (10) 
1. Market ...................refers to divide the market into segment of customers who are 

having identical tastes & preferences. 
 

 a) segmentation b) output  
 c) balance sheet d) production  

2. PERT  is more of an ...............oriented technique rather than start and finish 
oriented. 

 

 a) event b) planning  
 c) project d) parallel activity  

3. _________ is one of the important aspects of economic reforms.  
 a) Liberalization b) Privatization  
 c) Centralization d) Industrialization  

4. Motto of MIDC is prosperity to all through the process of  ..................  
 a) Industrialization b) Infrastructure  
 c) Development d) Entrepreneurship  

5. .................has developed CPM.  
 a) DuPont  b) Dummy  
 c) AON d) PERT  

6. Dhirubhai introduced the most popular brand in textile  .................  
 a) Vimal b)Peter England  
 c) cotton king d) Levis  

7. A ……….. loan is a monetary loan that is repaid in regular payment over a set 
period of time. 

 

 a) term  b) working Capital  
 c) Export & Import Finance d) Project finance  

8. External Environment is classified into Micro & ………Environment.  
 a) Macro b) Internal  
 c) Market  d) External  

9.  MITCON is ..........................  
 a) Maharashtra Industrial and 

Technical Consultancy Organization 
b) Maharaja Industrial and Technical 

Consultancy Organization 
 

 c)  Maharashtra Internal and Technical 
Consultancy Organization 

d) Marathwada Industrial and Technical 
Consultancy Organization 
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10. The Government setup a venture capital Fund with its own contribution of Rs. 10 
crores with effect from 1st April __________ .  

 

 a) 1986 b) 1968  
 c) 1896 d) 1985  

11. A .............is a written document comprised of complete information about the 
proposed project. 

 

 a) Project report b) personal touch  
 c) limited capital d) Production  

12. The .....................analysis is the tool of financial analysis.  
 a) ratio b) Variable  
 c) Net profit ratio d) Constant  

13. IBM is --------   
 a) International Business Machine b) Internal Bus Mode  
 c)  Integrated Boycott Mechanism d) In Business Marketing  

(B) Answer in one sentence (Any 5) (10) 
1. Which financial institution sponsored EDII?  
2. What is term loan?  

3. What is Venture Capital?  
4. Why self employment schemes sponscered by Maharashtra Govt.  

5. What is SWOT analysis?  
6. Name great entrepreneur of Nirma enterprises.  

7. What is primary objective of DIC?  

   
Q. 2. Write Short Notes (Any 4) (20) 

1. JRD Tata –A great leader  
2. NGO  
3. Industrial Sickness  
4. Leadership  
5. Types of samples  
6. Merits of Partnership Firm/ Organization  

   
Q. 3. Answer in 150 words (Any 3) (30) 

1. What is Industrial Sickness? Suggest preventive measures to avoid Industrial 
Sickness. 

 

2. Write the importance of Marketing Management and Human Resource Management 
for an Entrepreneur? 

 

3. Which are the Central Government Schemes helping the Entrepreneurs?  
4. Explain the different methods of Marketing survey  
5. Write a note on Questionnaire  

   
Q. 4. Answer in 300 words (Any 2) (30) 

1. Discuss the importance of business environment scanning for an entrepreneur.  
2. Describe the Success story of “Shri Mahila Griha Udyog Lijjat Pappad  
3. Discuss the PERT Technique along with its steps. Briefly explain the advantages & 

limitations of  PERT 
 

4. State Government’s purchase and price preference policy for MSME.  
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_amR>r ê$nm§Va 
 

gyMZm :  1) gd© àý A{Zdm ©̀ 
          2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV. 

à. 1. (A) Imbrb àíZm§Mo `mo½` n`m©` {ZdS>m. (H$moUVohr 10) (10) 

1. --------- åhUOo ~mOma Á¶m‘Ü¶o g‘mZ A{^éMr Am{U àmYmÝ¶o AmhoV Aem J«mhH$m§À¶m 
{d^mJm‘Ü¶o {d^mJUo. 

 

 A) {d^mJ ~) AmCQ>nwQ>  

 H$) Vmio~§X S>) CËnmXZ  

2. PERT gwé H$aÊ¶mnojmAm{U CÝ‘wI åhUyZ nyU© H$aÊ¶mnojm ------- XoUma V§Ì A{YH$ Amho.  

 A) H$m¶©H«$‘ (event) ~) {Z¶moOZ (planning)  

 H$) àH$ën (project) S>) g‘m§Va {H«$¶mH$bmn  

3. --------- ho Am{W©H$ gwYmaUm§À¶m ‘hÎdmÀ¶m ~m~tn¡H$s EH$ Amho.  

 A) CXmarH$aU ~) ImOJrH$aU  

 H$) H|$ÐrH$aU S>) Am¡Úmo{JH$aU  

4. MIDC Mm CÔoe ------- Mr à{H«$¶m g‘¥Õ H$aUo Amho.  

 A) Am¡Úmo{JH$aU ~) nm¶m ŷV gw{dYm  

 H$) {dH$mg S>) CÚ{‘Vm (Entreprenurship)  

5. --------- ¶m§Zr grnrE‘² {dH${gV Ho$bo.  

 A) S>çy nm°ÝQ> (Du Pont) ~) S>‘r (Dummy)  

 H$) ¶oAm°Z (AON) S>) {nAQ>© (PERT)  

6. {Yé^mB© A§~mZr ¶m§Zr dómoÚmoJmV --------- øm ZdrZ ~«±S>Mr AmoiI H$éZ {Xbr.  

 A) {d‘b ~) nrQ>a B§½b§S>  

 H$) H$m°Q>Z qH$J S>) bodrg (Levis)  

7. ------- H$O© EH$m {ZpíMV H$mbmdYrV {Z¶{‘V Xo¶ aH$‘oV naV {Xbo OmVo.  

 A) ‘wXV  ~) H$m¶©aV ^m§S>db  

 H$) ‘¶m©{XV ^m§S>db S>) CËnmXZ  

8. ~mø n¶m©daU ‘m¶H«$mo Am{U ------ ‘Ü¶o {d^mJbobo Amho.  

 A) ‘°H«$mo ~) Am§V[aH$  

 H$) ~mOma S>) ~mø  

9. {‘Q>H$m°Z (MITCON) åhUOo --------  

 A) ‘hmamï>́ Am¡Úmo{JH$ d Vm§{ÌH$ g„mJma 
g§ñWm 

~) ‘hmamOm Am¡Úmo{JH$ d Vm§{ÌH$ g„mJma    

    g§ñWm 

 

 H$) ‘hmamḯ> A§VJ©V d Vm§{ÌH$ g„mJma g§ñWm S>) ‘amR>dmS>m Am¡Úmo{JH$ d Vm§{ÌH$ g„mJma  

    g§ñWm 

 

10. 1 E{àb ------- nmgyZ à^mdr 10 H$moQ>r én¶m§À¶m ñdV…À¶m ¶moJXmZmgh gaH$maZo ìh|Ma 
H°${nQ>b ’§$S>mMr ñWmnZm Ho$br. 

 

 A) 1986 ~) $1968  

 H$) 1896 S>) 1985  

11. ------- hm àñVm{dV àH$ënm~Ôb g§nyU© boIr Ahdmb XoVo.  

 A) àH$ën Ahdmb ~) d¡¶{º$H$ ‘m{hVr  

 H$) ‘¶m©{XV ^m§S>db S>) CËnmXZ  
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------------------ 

12. -------- ho Am{W©H$ {díbofUmMo gmYZ Amho.  

 A) JwUmoÎma {díbofU ~) Mb {díbofU  

 H$) {Zìdi Z’$m à‘mU S>) gVV {díbofU  

13. Am¶~rE‘² (IBM) åhUOo ------- Amho.  

 A) Am§Vaamḯ>r¶ ì¶dgm¶ ¶§Ìo ~) A§VJ©V ~g ‘moS>  

 H$) EH$ÌrH$aU ~m°¶H$m°Q> ¶§Ì S>) ì¶dgm¶ {dnUZ  

   

(~) EH$m dm³¶mV CÎmao {bhm. (H$moUVohr 5) (10) 

1. B. {H$. Am¶. Am¶. bm H$moUË¶m Am{W©H$ g§ñWm§Zr àm¶mo{OV Ho$bo Amho?  

2. ‘wXV H$O© åhUOo H$m¶?  

3. Omo{I‘ qH$dm gmhg ^m§S>db åhUOo H$m¶?  

4. ‘hmamîQ>´ gaH$maZo àm¶mo{OV Ho$boë¶m ñd¶§amoOJma ¶moOZm gm§Jm.  

5. ñdm°Q> {díbofU åhUOo H$m¶?  

6. {Za‘m E§Q>aàm¶OogÀ¶m ‘hmZ CÚmoOH$mMo Zmd H$m¶?  

7. {Oëhm CÚmoJ H|$ÐmMo ‘wi C{X²XîQ> H$m¶?  

   

à. 2) Q>r>nm {bhm. (H$moUVohr 4) (20) 

1. OoAmaS>r Q>mQ>m  - EH$ ‘hmZ ZoVo  

2. EµZ. Or.Amo.  

3. Am¡Úmo{JH$ AmOma  

4. ZoV¥Ëd  

5. Z‘wÝ¶m§Mo àH$ma  

6. nmQ>©Za{en ’$‘© / Am°J©Zm¶PoeZMr JwUdÎmm  

   

à. 3) Imbrb àíZm§Mr CÎmao 150 eãXm§V {bhm. (H$moUVohr 3) (30) 

1. Am¡Úmo{JH$ AmOma åhUOo H$m¶? Am¡Úmo{JH$ AmOmamdarb Cnm¶¶moOZm gwMdm.  

2. "CÚmoOH$mg {dnUZ ì¶dñWmnZ Am{U ‘mZd g§gmYZ ì¶dñWmnZmMo AgUmao ‘hÎd' H$go Vo 
{bhm. 

 

3. g§¶moOH$mbm (Entrepreneur) H|$Ð gaH$maÀ¶m EOÝgr H$m¶ ‘XV H$aVmV?   

4. àH$ën ì¶dñWmnZmVrb {d{dY {H«$¶m ñnï> H$am.  

5. àíZmdbrda Q>rn {bhm.  

   

à. 4) Imbrb àíZm§Mr CÎmao 300 eãXm§V {bhm. (H$moUVohr 2) (30) 

1. CÚmoOH$m§gmR>r ì¶dgm¶ n¶m©daUmMo ñH°$qZJ MMm© H$am.  

2. lr ‘{hbm J¥h CÚmoJ {b‚mV nmnS> Mr ¶eñdr H$Wm dU©Z H$am.  

3. nr.B©. Ama. Q>r. V§ÌkmZmda MMm© H$am. nr.B©. Ama. Q>r. Mo ’$m¶Xo Am{U ‘¶m©Xm WmoS>³¶mV gm§Jm.  

     4. gaH$maMo gwú‘, bKw Am{U ‘Ü¶‘ CÚmoJm§gmR>rMo IaoXr Am{U qH$‘V ng§Vr YmoaÊm gm§Jm.  


