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English Translation
Instructions: 1) Attempt any 2 question from Q. No. 1 to Q. No. 5
2) Q. No. 6 is compulsory

Q.1. What is Plastic Arts? (20)
Q. 2. Explain intersection of Mass Communication and Plastic Arts. (20)
Q. 3. Write purpose and benefits of Plastic arts. (20)
Q. 4. Explain the importance of Visual Communication. (20)
Q.5. What is Visual Rhetoric in Mass Communication? (20)
Q. 6. Write Short Notes.(Any Two) (20)

1) Impact of Printing Press on Visual Communication

2) Role of Art and Journalism

3) Political cartoons in news paper
4) Photo Journalism

5) The role of Art in branding
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