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English Translation

Instructions: 1) Attempt any 2 question from Q. No. 1 to Q.No. 5
2) Q. No. 6 is compulsory

Q. 1. What are the challenges of integrating media marketing across multiple platforms, (20)
such as TV, radio, print, and digital?

Q. 2. How can companies use storytelling in media marketing to create more meaningful  (20)
connections with their audiences?

Q. 3. What are the key steps involved in planning and executing a successful event? (20)

Q. 4. What are some key strategies for promoting events and attracting the right target (20)
audience?
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Q.5. How can event managers use feedback from previous events to improve future (20)
event planning?

Q. 6. Write Short Notes.(Any Two) (20)
1) Influencer marketing
2) Building brand loyalty and community engagement
3) Risk management strategies
4) Partnerships and Sponsorships

5) Kaey strategies for event marketing
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