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English Translation

Instructions: All Questions are compulsory.
Answer the following question (Any Three) (45)
What is advertorial. How it is different from Advertising

Discuss the primary objectives of advertising. How do advertisers use different
objectives for different products or services? Provide real-world examples.

Describe the creative elements of an ad, including copywriting, design, and visuals.
How do these elements work together to create a compelling message in advertising?

Explain the strategies used in a successful PR campaign. Discuss the role of media
relations, crisis management, and stakeholder communication in public relations
efforts.

Describe the importance of media relations in PR. How can PR professionals
effectively build and maintain relationships with the media to benefit their clients or
organizations? Provide examples.

Write Short Notes. (Any Three) (15)
Advantages of Advertisement

ethical considerations in advertising

Target Audience

market research

purpose of a PR event or press conference
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