
 

 Om{hamV Am{U OZg§nH©$ (Advertisement & PR) (BJ-22-25) ALD - Set - I  1/1 

[Q>iH$ _hmamï´> {dÚmnrR>, nwUo 
(B. J. PRINT MEDIA)  
d¥ÎmnÌ{dÚm nXdr (_w{ÐV _mÜ`_)  

narjm …- {S>g|~a 2024 
gÌ - 2 

{df` : Om{hamV Am{U OZg§nH©$ (Advertisement & PR) (BJ-22-25)  
{XZm§H$:  23/12/2024 JwU : 60 doi : Xþ. 2.00 Vo 4.30  

         gwMZm… gd© àíZ Amdí¶H$. 

à. 1. Imbrb àíZmMr g{dñVa CÎmao {bhm. (H$moUVohr VrZ) (45) 

1)  Om{hamV ¶w³V ‘OHy$a åhUOo H$m¶? Om{hamVrnojm Vmo doJim H$m?  

2)  Om{hamVrMr àmW{‘H$ C{Ôï>o gm§Jm. {d{dY godm, CËnmXZo ¶mgmR>r Vr H$er dmnabr OmVmV. gmoXmhaU 
gm§Jm. 

 

3)  Om{hamVrV dmnabo OmUmao H$bmË‘H$ KQ>H$ H$moUVo? Om{hamVrMm ‘OHy$a, aoImQ>Z, {MÌo Am{X KQ>H$ 
Om{hamVrgmR>r n[aUm‘H$maH$ H$go R>aVmV? 

 

4)  OZg§nH$m©gmR>r dmnaë¶m OmUmar YmoaUo- ñnï> H$am.  

5)  OZg§nH$m©V ‘mÜ¶‘m§er Agboë¶m g§~§YmMo ‘hÎd ñnï> H$am. ho g§~§Y J«mhH$m§À¶m {hVmgmR>r Cn¶w³V 
H$go R>aVmV? 

 

à. 2. Q>rnm {bhm. (H$moUVohr VrZ) (15) 

1)  Om{hamVrMo ’$m¶Xo  

2)  Om{hamVrMr Z¡{VH$Vm  

3)  bpú¶V Xe©H$  

4)  {dnUZ g§emoYZ   

5)  nÌH$ma n[afX qH$dm KQ>ZogmR>r OZg§nH$m©Mr JaO  

  English Translation 
            Instructions:   All Questions are compulsory.                       
Q. 1. Answer the following question (Any Three) (45) 

1)  What is advertorial. How it is different from Advertising  
2)  Discuss the primary objectives of advertising. How do advertisers use different 

objectives for different products or services? Provide real-world examples. 
 

3)  Describe the creative elements of an ad, including copywriting, design, and visuals. 
How do these elements work together to create a compelling message in advertising? 

 

4)  Explain the strategies used in a successful PR campaign. Discuss the role of media 
relations, crisis management, and stakeholder communication in public relations 
efforts. 

 

5)  Describe the importance of media relations in PR. How can PR professionals 
effectively build and maintain relationships with the media to benefit their clients or 
organizations? Provide examples. 

 

   
Q. 2. Write Short Notes. (Any Three) (15) 

1)  Advantages of Advertisement  
2)  ethical considerations in advertising  
3)  Target Audience  
4)  market research  
5)  purpose of a PR event or press conference  

_______________ 
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