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English Translation

Instructions: All Questions are compulsory.

Answer the following question (Any Three) (45)
How does new media differ from traditional media (e.g., newspapers, television,

radio)?

What are the defining characteristics of new media, and how have these
characteristics changed the way content is consumed?

What role does audience participation (e.g., commenting, sharing, creating memes)
play in new media?
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4) How have mobile technologies (smartphones, tablets) reshaped the consumption of
media content?

5) How do influencers and online personalities shape public opinion and trends in new
media?
Q. 2. Write Short Notes. (Any Three) (15)
1) Impact of New Media on Communication
2) Social Media
3) Online Content Creation
4) Influencer Marketing

5) Misinformation and Fake News
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