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Instruction:
All questions are compulsory.

Answer the following. (Any One) (15)

Why it is important to understand cultural nuances while making global campaign.
Explain with any example.
OR

What are the roles and objectives of PR campaigns? Why it is important to align

campaign goals with organization objectives. Explain with example

Write short notes. (Any Three) (15)

Online Reputation Management
Importance of SEO
Importance of storytelling in PR campaign

KPI’s of PR campaign

Open Ended Question (10)

Design a PR campaign for the launch of any brand keeping all PR strategies in mind.
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