
 

Brand Management (MADPR 22-304) AMD - Set – II (2023-2024,24-25) 1/1 

TILAK MAHARASHTRA VIDYAPEETH, PUNE 

THIRD SEMESTER 

MASTERS OF ARTS IN MASS COMMUNICATION 
ADVERTISING AND PR 

EXAMINATION: DECEMBER - 2024 

Sub: Brand Management (MADPR 22-304)  

Date: 13/12/2024 Total Marks:  40 Time: 2.00 pm to 4.00 pm 
 Instruction: 

   All questions are compulsory.  
 

Q. 1.  Answer the following. (Any One) (15) 

A) How does a brand’s identity evolve over time while maintaining consistency with its core 
values? Explain with examples  
 
 

 

 OR  

B) What strategies can brand use to build emotional connections with consumers, and why 
are these connections important? 
 

 

   

Q. 2. Write short notes. (Any Three) (15) 

1)  Corporate social responsibility  

2)  Brand Positioning   

3)  Brand transfer   

4)  Brand Extension   

   

Q. 3. Open Ended Question  (10) 

 How can a company decide whether a brand extension is a natural fit or if it risks 
confusing consumers? 
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