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TILAK MAHARASHTRA VIDYAPEETH, PUNE 

SECOND SEMESTER 

MASTERS OF ARTS IN MASS COMMUNICATION 
ADVERTISING AND PR 

EXAMINATION: DECEMBER - 2024 

Sub: Ad Production (Print/Audio) (MADPR 22-206)  

Date: 18/12/2024 Total Marks :  40 Time: 2.00 pm to 4.00 pm 
 Instruction: 

   All questions are compulsory.  
 

Q. 1.  Answer the following. (Any One) (15) 

A) Define advertising and explain the role of creativity in the production of advertisements 
for print, audio, and video mediums. 

 

 OR  

B) Explain the process of scripting for an audio advertisement. How do you ensure clarity 
and impact within a short duration? 

 

   

Q. 2. Write short notes. (Any Three) (15) 

1)  Target audience   

2)  Sound design for radio ad  

3)  Storyboard  

4)  Use of AI in Advertisement  

   

Q. 3. Open Ended Question  (10) 

 Analyze the role of a tagline in digital marketing and social media advertising. How do 
hashtags and taglines converge to strengthen brand campaigns? 

 

 

________________ 

New 40:60 
 


	SECOND SEMESTER

