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TILAK MAHARASHTRA VIDYAPEETH

FIFTH SEMESTER 

, PUNE 
B.A. IN MUSIC PRODUCTION  

EXAMINATION: DECEMBER - 2024 

Sub: Marketing & Branding (BAMP 22-5005)  

Date: 16/12/2024 Total Marks :  40 Time: 10.00 am to 12.00 pm 
 Instruction: 

   All questions are compulsory.  
 

Q. 1.  Descriptive Answer (Any Two) (20) 

1)  Explain the three-step process to build a brand  

2)  What is the importance of live shows for a music artiste, especially in India?  

3)  Using collaboration as a promotion tool  

   

Q. 2. Write short notes. (Any Two) (10) 

1)  Branding v/s Marketing  

2)  The importance of a brand logo in building or defining a brand  

3)  Brand Ads  

   

Q. 3. Open Ended Question  (10) 

 As a current-day music artiste, outline a brand strategy for yourself.  Define your brand 
name, logo (if possible), genre, audience, etc. Get creative. 

 

 

________________ 

New 40:60 
 


	FIFTH SEMESTER

