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   All questions are compulsory.  
 

Q. 1.  Descriptive Answer (Any Two) (20) 

1)  What is media marketing, and how does it differ from traditional forms of marketing?  

2)  How is return on investment (ROI) calculated in media marketing campaigns?  

3)  What role does branding play in media marketing, and how is it maintained across 
different platforms? 

 

   

Q. 2. Write short notes. (Any Two) (10) 

1)  Viral marketing    
 

2)  Cross-promotion 
 

 

3)  Campaigns   

   

Q. 3. Open Ended Question  

How do you envision the role of social media platforms in the marketing of future 
content, especially with the rise of user-generated content and influencer culture? 
 

(10) 
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