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Q. 1.  Descriptive Answer (Any Two) (20) 

1)  Explain AIDA model of advertising in detail with example.  

2)  Define advertising and its function in detail.  

3)  Explain Aristotle model of persuasion in detail.   

   

Q. 2. Write short notes. (Any Two) (10) 

1)  Key players of advertising  

2)  Advertising appeal  

3)  Advising budget  

   

Q. 3. Open Ended Question  (10) 

 Explain the concept of integrated marketing communication (IMC) and its significance in 

advertising. 
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