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TILAK MAHARASHTRA VIDYAPEETH
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, PUNE 
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EXAMINATION: DECEMBER - 2024 

Sub: Advertising & Public Relations (BAJMC 22-2003)  

Date: 17/12/2024 Total Marks :  40 Time: 2.00 pm to 4.00 pm 
 Instruction: 

   All questions are compulsory.  
 

Q. 1.  Descriptive Answer (Any Two) (20) 

1)  Define Advertising? Explain functions of advertising in detail.  

2)  What is DAGMAR approach in advertising explain with example.  

3)  What is Public relation? Explain the tools of PR with example.  

   

Q. 2. Write short notes. (Any Two) (10) 

1)  Branding  

2)  Outdoor advertising  

3)  House Journal  

   

Q. 3. Open Ended Question  (10) 

 Discuss two advantages and two disadvantages of using celebrity endorsements in 
advertising.  
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