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Q.1 Answer the following questions. (Attempt any two) 32)

1. Discuss the role of technological advancements in shaping IMC strategies. How can
businesses leverage new technologies to enhance their marketing efforts?
2. Differentiate between Consumer and Trade Promotions

Describe various tactics / methods through which one can achieve publicity.

4. Elaborate importance and challenges of social responsibility in advertising.

Q.2 Answer the following questions. (Attempt any two) (16)

1. Define Integrated Marketing Communication (IMC) and explain its significance in the
context of modern marketing strategies.
2. Explain the Marketing Communication (MarCom) process.

Elaborate Advantages and Limitations of Sales Promotion.

4. Explain various Stereotypes used in advertising.

Q.3 Write short notes. (Attempt any three) 12)
Competitive Advantage

AIDA model

Benefits of IMC

Types of Trade Promotions

Digital Advertising

A

Events as an IMC tool
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