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Instruction: 1) All questions are compulsory. 

                      2) Figures to the right indicate full marks. 

Q. 1 Answer the following questions. (Attempt any two) (32) 

1. Describe the concept of consumer behavior and marketing.  

2. Explain-Motivation plays an important role.  

3. Explain-Consumer perception plays an important role.  

4. How are attitudes formed?  

   

Q.2 Answer the following questions. (Attempt any two) (16) 

1. Write in detail the importance of consumer protection.  

2. Explain the Maslow’s need hierarchy theory.  

3. Describe the consumer behavior in rural areas.  

4. Explain the scope of business ethics.  

   

 Q.3  Write short notes. (Attempt any three) (12) 

1. Point of Purchase  

2. Product  

3. Secondary data  

4. Role of a marketer  

5. Objectives of the consumer protection act  

6. Consumer Research  
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