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Instructions: 1) Attempt all Questions
2) Figures to the right indicate full marks
Q. 1. (A) Answer the multiple-choice questions (Any 10) (10)

1. Rural communication needs ------------------ and innovation.

a) creativity b) price

c¢) market d) None of them
2. Rural demand is more ----------- compared to urban demand.

a) easy b) cheaper

c) seasonal

3. In the absence of

a) Price

¢) Promotion

4. The main intention to ---------=======--

d) None of them

, product occupies dominant position.

b)Marketing Mix
d) None of them

is to determine the reaction of probable

buyers.
a) test marketing b) sale
¢) profit d) None of them
5. The term -------------- is general in nature.
a) help b) service
¢) need d) None of them
I systems for marketing help the enterprise identify and target potential
customer.
a) CRM b) Selling
¢) Marketing d) None of them
7. research is about measuring a market and quantifying that

measurement with data.
a) Quantitative

¢) Qualitative
8. ILO means --------—-m-eemmv

a) International Lotus Organization

b) Statistics
d) None of them

b) International Labour Organization

¢) Indian Labour Organization d) None of them
9. is consumer rights organization.
a) CGSI b) ILO
¢) CRM d) None of them
10, e is a communicative activity.
a) Profit b) Price
¢) Promotion d) None of them
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11. Marketing is about meeting the ---------------- of customers..
a) demand and supply b) need and wants

¢) price and cost d) None of them

12. Every firm faces --------------- .

a) competition b) less profit
¢) lack of capital d) None of them
13, —emmememes means to distribute.
a) Cost b) Equality
¢) Distribution d) None of them
(B) Answer in one sentence (Any 5) (10)
1. Importance of Marketing in Business
2. Economic Environment
3. Different types of Consumer Services
4. Explain Test Marketing.
5. What is advertising?
6. What do you mean by rural marketing?
7. Steps in Marketing Control Process
Q. 2. Write Short Notes (Any 4) 20)
1. Marketing challenges
2. Marketing Control
3. Difficulties in Rural Marketing
4. Significance of marketing
5. Features of CRM
6. Cultural Environment.
Q. 3. Answer in 150 words (Any 3) 30)
1.  What are the factors which affects demand for agricultural products?
2. What are the four elements of the Marketing Mix?
3. Describe the objectives of Marketing Research.
4. State the difficulties in Rural Marketing.
5. Explain the role of transport Services in Marketing.
Q. 4. Answer in 300 words (Any 2) 30)

Elaborate the various stages in New Product Development Process. What are the
reasons for failure of a new product?

2. Define Consumer movement. Explain the role of Consumer Guidance Society in
India & state its features.
Describe the difference between market research and marketing research.

4. What do you mean by marketing environment? State its internal and external
factors.
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