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Instructions: 1) Attempt all Questions

2) Figures to the right indicate full marks

Answer the multiple-choice questions (Any 10)
The Government setup a venture capital Fund with its own contribution of Rs. 10

Q. 1 (Al) (10)

crores with effect from 1st April

a) 1986 b) 1968
c) 1896 d) 1985
2. A is a written document comprised of complete information about the

proposed project.
a) Project report

c) limited capital

b) personal touch

d) Production

3. The .vvvveeenee, analysis is the tool of financial analysis.

a) ratio

¢) Net profit ratio

a) International Business Machine

c¢) Integrated Boycott Mechanism

b) Variable
d) Constant

b) Internal Bus Mode
d) In Business Marketing

5. A loan is a monetary loan that is repaid in regular payment over a set

period of time.
a) term

¢) Export & Import Finance

b) working Capital

d) Project finance

6. External Environment is classified into Micro & ......... Environment.
a) Macro b) Internal
¢) Market d) External

7. MITCONIS .cooeerireeee.

a) Maharashtra Industrial and
Technical Consultancy Organization
¢) Maharashtra Internal and Technical

Consultancy Organization

b) Maharaja Industrial and Technical
Consultancy Organization

d) Marathwada Industrial and Technical
Consultancy Organization

8. Motto of MIDC is prosperity to all through the process of ..................

a) Industrialization
¢) Development
9. e has developed CPM.
a) DuPont
c) AON

b) Infrastructure

d) Entrepreneurship

b) Dummy
d) PERT
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10. Dhirubhai introduced the most popular brand in textile .................
a) Vimal b)Peter England
¢) cotton king d) Levis
11. Market ......cceueeeee. refers to divide the market into segment of customers who are
having identical tastes & preferences.
a) segmentation b) output
¢) balance sheet d) production
12. PERT is more of an ............... oriented technique rather than start and finish
oriented.
a) event b) planning
¢) project d) parallel activity
13. is one of the important aspects of economic reforms.
a) Liberalization b) Privatization
¢) Centralization d) Industrialization
(B) Answer in one sentence (Any 5) (10)
1. Whatis SWOT analysis?
2. Name great entrepreneur of Nirma enterprises.
3. What is primary objective of DIC?
4.  Which financial institution sponsored EDII?
5. What is term loan?
6. What is Venture Capital?
7.  Why self employment schemes sponscered by Maharashtra Govt.
Q. 2. Write Short Notes (Any 4) 20)
1. Types of samples
2. Merits of Partnership Firm/ Organization
3. JRD Tata —A great leader
4. NGO
5. Industrial Sickness
6. Leadership
Q. 3. Answer in 150 words (Any 3) 30)
1. Discuss the importance of business environment scanning for an entrepreneur.
2. Describe the Success story of “Shri Mahila Griha Udyog Lijjat Pappad
3. Discuss the PERT Technique along with its steps. Briefly explain the advantages &
limitations of PERT
4. State Government’s purchase and price preference policy for MSME.
5. Write a note on Questionnaire.
Q. 4. Answer in 300 words (Any 2) 30)
1. What is Industrial Sickness? Suggest preventive measures to avoid Industrial
Sickness.
2.  Write the importance of Marketing Management and Human Resource Management
for an Entrepreneur?
Which are the Central Government Schemes helping the Entrepreneurs?
4. Explain the different methods of Marketing survey
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