Regular & External
(60:40)
Batch (2023-24/2024-2025)

TILAK MAHARASHTRA VIDYAPEETH, PUNE

BACHELOR OF COMMERCE (B.COM)
EXAMINATION: DECEMBER- 2024

FIRST SEMESTER
Subject: Marketing (BCOM24-104)

Date: 06/12/2024 Total marks: 60 Time: 10.00 am to 12.30 pm

Q.1

Instructions: 1) Attempt all Questions
2) Figures to the right indicate full marks

Answer the Multiple Choice questions. (Any 10) (10)
is a connecting link between a sender and a receiver
a) Research b) Communication
¢) Information d) None of these
For Marketing and are the most important functions
a) Selling, reselling b) earning, retailing
¢) Buying, Selling d) None of these
is a traditional form of direct marketing
a) Face to face selling b) Direct Marketing
¢) Online Marketing d) Indirect Marketing
refers to face to face conversation
a) Online Marketing b) Advertising
c) Personal Selling d) Interpersonal Selling
In Stage, product is actually introduced to market.
a) Market Introduction b) Growth
c) Decline d) Maturity
is an orderly procedure for the regular collection of raw data
a) Sales b) Information
c) MIS d) None of these
More than of the consumers live in rural areas.
a) 79% b) 71%
c) 80% d) 75%
———————————————— Middlemen do not take the ownership of goods.
a) Agent b) Customer
c) Seller d) Farmer
AMA means
a) American marketing association b) American Marketing area
¢) American management association d) None of These
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a) Active b) Passive
c¢) online d) None of These

The term “Market” is originated from a Latin word

a) Marcante b) Business

¢) Marcantial d) Market place

Marketing mix consists of 4P’s Product, Price, Place and

a) Procedure b) Plan

¢) Promotion d) Parameter

MIS means

a) Management Information System b) Management Indirect System
¢) Management Income System d) Marketing Information System
Write Short Note (Any 3)

Characteristics of rural market.
Importance of Wholesaler
Standardization

Importance of Pricing

Types of wholesalers.

Answer the following question in 150 words. (any 2)
Explain the product life cycle in detail.

What are the different types of channel of distribution
State and explain the elements of price mix.

Define ‘MIS.’ Discuss its features.

Answer the following question in 300 words. (any one)
Explain in detail functions of marketing

What is marketing? Write down 4 P’s of Marketing in detail

What is product development? Write down steps involved in new product development.

(15)

(20)

(15)
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