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Instructions: 
 
1)  All questions are compulsory. 
2)   Figures to the right indicate full marks. 

 

Q. 1. Choose the most appropriate option. (05) 
           1.  Marketing primarily focuses on achieving __________ as its ultimate goal.  

 a) High Production b) Maximized Profit  
c) Consumer Satisfaction d) None of the above  

2.      The Marketing Mix has 4 Ps which stand for ____________________________.  
 a) Product, Place, Price, Promotion b) Product, People, Price, Process  

c) Product, Packaging, Place, Promotion d) Product, Price, Profit, Promotion  
3.  __________________is the process of dividing a market into distinct groups with 

common needs. 
 

 a) Targeting b) Positioning  
c) Segmentation d) Differentiation  

4. ____________ is the Father of Modern Marketing.  

 a) Abraham Maslow b) Narendra Modi  
c) John Trovolta d) Phillip Kotler  

5. _______________ is not a type of Marketing Concept  

 a) Product Concept b) Selling Concept  
c) Production Concept d) Applier Concept  

   
Q. 2. State True / False (05) 

1. Marketing includes taking advice from customers every day, paying attention to what 
they have to say, and changing the entire business to better serve them. 

 

 
a) True b) False  

2. Market segmentation involves dividing the entire market into smaller groups of 
consumers with similar needs. 

 

 
a) True b) False  

3. Understanding customer needs in not the main of modern marketing  

 
a) True b) False  

4. Brand loyalty leads to higher customer retention and reduced marketing costs.  

 
a) True b) False  

5. A company should focus on understanding its competitors rather than its customers.  

 
a) True b) False  

 
  

Q. 3. Write Short notes on (Any Three) (15) 
1. Technological Environment  
2. Production Concept  
3. Marketing Myopia  
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4. Specialty Goods  
5. Price Skimming  

   
   

 Q. 4.     Answer in detail (Any Two) (20) 
1. Explain Micro Environment of marketing  
2. Elaborate Place Mix elements in detail  
3. Discuss the factors that influence consumer purchasing decisions.  
4. Elaborate elements of Promotion Mix.  

   
 Q. 5.     Case study (15) 
  

Amul, India's leading dairy brand, is known for its iconic advertising campaigns. The 
brand uses a combination of traditional and digital media to reach its audience. Its 
famous Amul Girl, featured in topical hoardings and ads, delivers humorous and witty 
commentary on current events. Amul's advertising strategy focuses on creating a strong 
emotional connection with consumers by promoting its products as part of the everyday 
lives of Indians. 
 
Questions: 

1. What is the unique advertising strategy used by Amul that sets it apart from its 
competitors? 

2. How does Amul leverage topical events in its promotion campaigns? 
3. Discuss the role of emotional appeal in study of consumer behaviour 

 
 

 

   
_________________ 
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