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Instruction:
All questions are compulsory.

Descriptive Answer (Any Two) (20)

Describe any 5 types of advertising with suitable examples.
What is the DAGMAR approach? Describe its advantages.

Explain the structure of an advertising agency.

Write short notes. (Any Two) 10)
AIDA Model

Burst campaign vs. Drip campaign

Surrogate advertising

Open Ended Question 10)
Describe the steps to create a print media campaign for a Clothing brand of your choice.

Explain objectives, target audience, KPI.
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